SMU’S NATIONAL CENTER FOR ARTS RESEARCH (NCAR) RELEASES
SECOND ANNUAL ARTS VIBRANCY INDEX

Six New Cities Added to the Top 20 Lists of Arts Vibrant Cities in the U.S.
Data-driven Assessment Ranks Cities by Arts and Cultural Assets
Dallas (SMU), March 29, 2016 – SMU’s National Center for Arts Research (NCAR)
today released its second annual Arts Vibrancy Index, which ranks more than 900 communities
across the country, examining the level of supply, demand, and government support for the arts in
each city. This year, the report features six new communities, with three states – Hawaii, Oregon
and Texas – appearing in the index for the first time. The new cities featured on the lists are
Portland, Oregon; Austin, Texas; and Kansas City, Missouri, in the top 20 large cities list;
and Maui, Hawaii; St. Cloud, Minnesota; and Medford, Oregon, in the top 20 small and
medium cities list. NCAR provides rank scores on all measures for every U.S. county on its heat
map.
“Each community in the report has a unique story and cultural landscape – this report is
designed to help us understand what makes a city vibrant in the arts and the different elements
that come into play to foster that vibrancy,” said Dr. Zannie Giraud Voss, Ph.D., director of
NCAR, and chair and professor of arts management and arts entrepreneurship in SMU’s
Meadows School of the Arts and Cox School of Business. “The data helps illustrate how vibrancy
varies between cities and what arts vibrancy looks like for different communities around the
nation.”
The overall index is composed of three dimensions. Supply is assessed by the total
number of arts providers in the community, including the number of arts organizations,
independent artists, and arts, culture, and entertainment employees. Demand is gauged by the
total nonprofit arts dollars in the community, including program revenue, contributed revenue,
total expenses, and total compensation. Lastly, the level of government support is based on state
arts dollars and grants and federal arts dollars and grants.
Geographically, the rankings utilize Micro- and Metropolitan Statistical Areas (MSAs),
which are delineated geographic areas consisting of one or more counties that have high social
and economic integration with an urban core as defined by the Office of Management and Budget
(OMB). By focusing on MSAs, the index captures the network of suburbs that rise up around a

city or town rather than considering each separately. Where the OMB breaks down very large
MSAs into Metropolitan Divisions, this report does, too.
Among cities with populations of 1 million or more, the five most vibrant arts
communities are as follows:
1. Washington-Arlington-Alexandria, DC-VA-MD-WV
2. Nashville-Davidson-Murfreesboro-Franklin, TN
3. New York-Jersey City-White Plains, NY-NJ
4. San Francisco-Redwood City-South San Francisco, CA
5. Los Angeles-Long Beach-Glendale, CA
Portland, Oregon; Austin, Texas; and Kansas City, Missouri joined the top 20 list this
year, ranked 17, 18, and 19, respectively. Compared to 2015, there was little movement between
the highest-ranking cities in both the larger and smaller markets, and the top three cities remain
the same as last year, with some repositioning between them. In the top five rankings among large
cities, the biggest mover was Los Angeles, which moved up to fifth place from its position in
ninth place last year; San Francisco moved up to fourth place (from fifth); and Boston dropped
down two positions to sixth place.
For medium and small cities, with populations under 1 million, the top five cities are all
in the West. Jackson, Wyoming, which ranked third in last year’s index, has moved to the top of
the list from its former position in third place, causing Glenwood Springs, Colorado, and Santa
Fe, New Mexico, to drop down one position to second and third respectively:
1. Jackson, WY-ID
2. Glenwood Springs, CO
3. Santa Fe, NM
4. Breckenridge, CO
5. Edwards, CO
Three new cities appear in the top 20 medium and small cities list: Maui, Hawaii; St. Cloud,
Minnesota; and Medford, Oregon, ranked at 14, 16, and 20, respectively. The full top 20 lists are
available on the NCAR website, including scores on each of the three dimensions (supply,
demand, and government support).
Beyond the specific rankings, select key findings in the Arts Vibrancy Index include:


Every region of the country is represented on both lists: no region has cornered the
market on arts vibrancy. Cities large and small from every region appear in the top 40
cities, although there is high representation from Western and Midwestern
communities in the set of medium-small cities.



Arts vibrancy takes many shapes and forms. Some cities have impressive financial
resources invested in nonprofit arts and cultural institutions, others are filled with
many smaller organizations and venues, some are tourist destinations, and still others
are artist colonies. Some cities are strong in numerous arts sectors while others are
capitals of a particular art form.



Vibrancy in very large cities takes two distinct forms: some cities feature a strong
concentration of arts vibrancy in the urban core with less happening in the
surrounding areas, while others feature an even distribution of vibrancy across their
metropolitan areas.



The majority of arts-vibrant cities have a population either under 300,000 or between
1,000,000 and 3,000,000.

About NCAR
In 2012, the Meadows School of the Arts and Cox School of Business at SMU launched
the National Center for Arts Research (NCAR). The Center, the first of its kind in the nation,
analyzes the largest database of arts research ever assembled; investigates important issues in arts
management and patronage; and makes its findings available to arts leaders, funders,
policymakers, researchers and the general public. The vision of NCAR is to act as a catalyst for
the transformation and sustainability of the national arts and cultural community. With data from
the DataArts Cultural Data Profile and other national and government sources such as the Theatre
Communications Group, the League of American Orchestras, the National Endowment for the
Arts, the Census Bureau, and the National Center for Charitable Statistics, the National Center for
Arts Research is creating the most complete picture of the health of the arts sector in the U.S. The
goals of the Center are to become the nation’s leading source of expertise on: 1) arts attendance
and patronage; 2) understanding how managerial decisions, arts attendance, and patronage affect
one another; and 3) the fiscal trends and fiscal stability of the arts in the U.S., and to create an indepth assessment of the industry that allows arts and cultural leaders to make more informed
decisions and improve the health of their organizations.
The project’s indices were created in partnership with TRG Arts, Nonprofit Finance Fund
and numerous field leaders. NCAR’s dashboard is being created in partnership with IBM. The
Center also partnered with the Boston Consulting Group to develop its mission, vision, and longterm strategies.
NCAR is led by Dr. Zannie Voss, chair and professor of arts management and arts
entrepreneurship in the Meadows School of the Arts and Cox School of Business, and Dr. Glenn

Voss, endowed professor of marketing at Cox School of Business. Through this leadership,
NCAR sources its cross-disciplinary academic expertise in the fields of arts management,
marketing and statistics from Meadows and Cox faculty.
More than a dozen visionary foundations and individual arts patrons have supported
NCAR with financial investments, including the Communities Foundation of Texas, Doris Duke
Charitable Foundation, M.R. & Evelyn Hudson Foundation, Carl B. & Florence E. King
Foundation, T.J. Brown & C.A. Lupton Foundation/Kit Moncrief, The Tolleson Family
Foundation, Jennifer and Peter Altabef, Marilyn Augur, Diane and Hal Brierley, Belle and
Donald A. Berg, Molly Byrne, Bess and Ted Enloe, Melissa and Trevor Fetter, Ann and Trey
Fielder, Carol and Don Glendenning/Locke Lord LLP, Ann and Lee Hobson, Jeanne R. Johnson,
Nancy Nasher and David Haemisegger, Nancy Perot, Sarah and Ross Perot, Jr., Bonnie Pitman,
Caren Prothro, and Donna Wilhelm.
For more information, please visit the NCAR website at smu.edu/artsresearch.

About the Meadows School of the Arts
The Meadows School of the Arts, formally established at SMU in 1969 and named in
honor of benefactor Algur H. Meadows, is one of the foremost arts education institutions in the
United States. The Meadows School offers undergraduate and graduate degrees in advertising,
art, art history, arts management and arts entrepreneurship, communication studies, creative
computation, dance, film and media arts, journalism, music, and theatre. The goal of the
Meadows School of the Arts, as a comprehensive educational institution, is to prepare students to
meet the demands of professional careers. The Meadows School is a leader in developing
innovative outreach and community engagement programs, challenging its students to make a
difference locally and globally by developing connections between art, entrepreneurship, and
change.
The Meadows School of the Arts is also a convener for the arts in North Texas, serving as
a catalyst for new collaborations and providing critical industry research. For more information,
visit www.smu.edu/meadows.

About the Cox School of Business
SMU’s Cox School of Business, originally established in 1920 and named in honor of
benefactor Edwin L. Cox in 1978, offers a full range of undergraduate and graduate business
education programs. Among them: BBA, Full-Time MBA, Professional MBA (PMBA),
Executive MBA (EMBA), Master of Science in Accounting, Master of Science in Business

Analytics, Master of Science in Entrepreneurship, Master of Science in Finance, Master of
Science in Management, Master of Science in Sport Management, and Executive Education. The
school also offers a number of unique resources and activities for students, ranging from its
Business Leadership Center, Caruth Institute for Entrepreneurship, Folsom Institute for Real
Estate, Latino Leadership Initiative, Maguire Energy Institute and Global Leadership Program to
its Associate Board Executive Mentoring Program, and an international alumni network with
chapters in more than 20 countries.
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